Starting from the perspective of stakeholders, the social responsibility evaluation system of sports goods enterprises based on Enterprises contribution of the social responsibility to the government, employees, investors, public welfare undertakings and consumers was built in this paper, and the relationship between Sports goods enterprises social responsibility and performance was studied with the method of Statistical description and panel data regression by analyzing the data of ANTA Companies. It shows that there is no obvious relationship between Sports goods enterprises social responsibility and performance in general, and there have direct relationship between the fulfillment of shareholders and government 'social responsibilities and enterprise performance.
Introduction
In recent years, corporate social responsibility (CSR) as an important part of enterprise management gradually be incorporated into the enterprise development strategy, more and more enterprises take to fulfill social responsibility as an important means to enhance corporate brand image and reputation [1] . Since the publication of the Declaration on Social Responsibility in 2006, the sporting goods industry in China has formed a good atmosphere for actively fulfilling social responsibility, and some leading enterprises have played a good role in the field of social responsibility [2] . The relationship between CSR and corporate performance may be an important factor influencing the enterprise strategy and the long-term development of the enterprise. Therefore, this paper constructs the social responsibility evaluation system of the sporting goods enterprise with the contribution of corporate to the government, the employees, the shareholders, the creditors, the public welfare undertakings and the consumers' social responsibility and analyzes the relationship between CSR and corporate performance of Anta.
Theoretical Basis
Stakeholder theory holds that under the condition of market economy, the long-term cooperation among the various stakeholders plays a decisive role in the development prospect of the enterprise. The essence of the enterprise is the contract between the stakeholders, the goal of the enterprise is to serve the various stakeholders, and the optimal arrangement of stakeholder theory is the sharing of corporate financial rights [3] . By providing inexpensive products and services, enterprises prompt consumers generate buying behavior and gains profits eventually. Enterprises enhance employee satisfaction and sense of belonging from the staff working environment and career prospects, etc., and eventually get long-term stable development. A solid return on investment and repayment of principal and interest of Enterprises for shareholders and creditors can enhance investor confidence in the enterprise and investment interest, and they will maintain long-term concern and investment in the enterprise. Enterprises actively pay taxes, improve employment, and promote economic development, etc., and eventually will receive government resources [4] . Enterprises win social support through good social feedback about business contribution to environmental protection, community building and charitable contributions.
Research Hypothesis and Design

Research Hypothesis
On the basis of deepening the research results at home and abroad, combined with the reality of our country, this paper puts forward the following research hypothesis:
Hypothesis 1: CSR is positively related to firm performance. ROA＝Net profit/ Average assets *100% (2) Explanatory variables. On the basis of the stakeholders' theory, this paper, based on the previous research results, especially the research of SU Dongwei, HE Xingxing (2011) [5] and LU Yufei(2013) [6] , finally determine the index of CSR. The system is shown in Table 1 . Table 2 . Methods and Models. Using SPSS18.0 software, this paper explores the relationship between CSR and corporate performance in Anta enterprise by using the empirical research method combined with statistical analysis and mixed cross-section regression analysis. The following multiple linear regression model is used to test the hypothesis:
ROA i =β 0 +β 1 *CSR i +β 2 *SIZE i +β 3 *CIGR i +U i This paper, through the split of CSR indicators, will have further study on the relationship between CSR for the government, employees, investors, creditors, public welfare undertakings and consumers and corporate performance. At this point, assume that the equation model is:
ROA i =β 0 +β 1 *ZF i +β 2 *YG i +β 3 *GD i +β 4 *ZQ i +β 5 *GY i +β 6 *XFZ i +β 7 *SIZE i +β 8 *CIGR i +U i Where, β Is to be estimated parameters, U is the random disturbance term and i represents Anta's i-year data.
Data Analysis and Results
Analysis of Overall Indicators
With the help of SPSS18.0 software, this paper mainly analyzes the general universal relationship between CSR and corporate performance of Anta from 2010 to 2016. At this point, the equation model is as follows:
ROA Table 3 for details. Secondly, the correlation analysis of the overall data index, PEARSON coefficient results show: The correlation coefficient between CSR and corporate performance was 0.718, and there was no significant correlation. This shows that there was no significant correlation between Anta CSR and business performance. See Table 4 for details. Regression Analysis Results.The regression analysis of the overall data show that the R squared value shows that only 80% of the variance is influenced by CSR, firm size, and firm growth, and Sig. Value is 0.133, greater than 0.05, which does not meet the criteria for determining the correlation between the variables. Therefore, the results that there is no significant correlation between Anta's CSR and business performance has been further verified. See Table 5 and Table 6 for details. 
Analysis of Split Indicators
For further analysis, the paper analyzes the correlation between the social responsibility for different stakeholders and the enterprise performance. The equation model is as follows:
ROA i =β 0 +β 1 *ZF i +β 2 *YG i +β 3 *GD i +β 4 *ZQ i +β 5 *GY i +β 6 *XFZ i +β 7 *SIZE i +β 8 *CIGR i +U i
Descriptive Statistics and Relevance Results. First, a descriptive analysis of the split indicators shows that:(1) On the whole, there is a big difference between Anta's social responsibility for different stakeholders, and the social responsibility value is low, among which the value of social responsibility for consumers is the largest, 0.02594949 and the social responsibility of social welfare is the lowest value of 0.00012581. (2) On the public aspects, the CSR is very small. Of course, it is partly related to the measure of social responsibility in terms of donations. (3) The standard deviation corresponding to each split variable is very small, indicating that Anta's social responsibility for stakeholders in 2010 to 2016 is relatively stable and is stable in low social responsibility. Secondly, the correlation analysis of the split data index shows: (1) There is a significant positive correlation between social responsibility index for Shareholders and firm performance, and the correlation coefficient is 0.954 (p = 0.01). (2) There is a significant positive correlation between social responsibility index for creditors and firm performance, and the correlation coefficient is 0.818 (p = 0.05). (3) There are no significant correlations between other splitting indexes and firm performance. See Table 8 for details. 
Regression Analysis Results.
The regression analysis of the data of the split index show:(1) Regression analysis eventually formed three models. In the first model, the significance level of the "GD" variable is less than the value of 0.05, and the residual effect is low, indicating that the model is significant, Similarly, Models 2 and 3 are also significant. This indicates that there is a significant correlation between the independent variables and the dependent variable in model 1, model 2, and model 3. (2) The R-square value in model 1 is 0.910, which means that the variance of 91% of the dependent variable ROA in the model equation is explained by the "GD" variable. The standard coefficient (β = 0.950) indicates there is a positive correlation between the "GD" variable and the dependent variable ROA. (3) In model 2, the R-square value is 0.999, which means that the variance of 99.9% of the dependent variable ROA in the model equation is explained by the "GD" variable and the control variable "SIZE". The standard coefficient of "GD" variable (β = 0.844) indicates there is a positive correlation between the "GD" variable and the dependent variable ROA, and the standard coefficient of "SIZE" variable (β =-0.319) indicates there is a negative correlation between the "SIZE" variable and the dependent variable ROA. (4) In model 3, the R-square value is 1, which means that the variance of 100% of the dependent variable ROA in the model equation is explained by the "GD", "GY" variable and the control variable "SIZE". The standard coefficient of "GD" variable (β = 0.836) and "GY" variable (β = 0.029) indicates there is a positive correlation between the "GD", "GY" variable and the dependent variable ROA, and the standard coefficient of "SIZE" variable (β =-0.308) indicates there is a negative correlation between the "SIZE" variable and the dependent variable ROA. See Table 9, Table 10, and Table 11 for details. 
Discussion
The results show that there is no significant correlation between Anta's CSR and firm performance, which is inconsistent with hypothesis 1, from the overall CSR index. It shows that Anta is still in the development stage, and its pursuit is more economic benefits.
In contrast to the empirical results of the overall indicator, the empirical study of the split index has concluded that there is a significant positive correlation between Anta's CSR for shareholders and public welfare undertakings and corporate performance. This result supports hypothesis 4 and hypothesis 6. At the same time, the hypothesis 2, hypothesis 3, hypothesis 5 and hypothesis 7 are not supported. This means that Anta's social responsibility for shareholders and public welfare undertakings will improve their business performance, and also shows that the relationship between the firm and individual stakeholders has a positive effect on increasing corporate earnings.
Conclusion
Taking Anta Company as an example, this paper analyzes the relationship between social responsibility and corporate performance of sporting goods, and draws the following conclusions: (1) In general, there is no significant correlation between CSR and corporate performance;(2) CSR for shareholders and public welfare undertakings is positively related to Corporate performance. Therefore, as CSR becomes increasingly important, China's sporting goods enterprises must attach importance to the effectiveness issues of CSR to corporate performance in the development process.
